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W hen Steve and Kathy Martin 
go for a Sunday drive, people 
take notice.

Heads still turn after all these years.
For good reason.
They motor the back roads of their 

Ohio Township neighborhood in a clas-
sic 1964½ Mustang, one of the original 
“pony” cars.

“You definitely get people looking,” 
Steve said, wind tousling his sandy-col-
ored hair as he cruised in his convertible 
coupe, Kathy seated beside.

“The rubbernecking going on or a 
thumbs up, and it’s all ages. You’ll see 

the 55-year-old, you’ll see the 20-year-old. 
And I think again there’s an appreciation 
for the Mustang that crosses the various 
generations.”

It’s an American love affair, really, 
for an automotive icon — a love affair 
that continues today in anticipation of 
Mustang’s 50-year, limited-edition model 
to be released this fall. Ford says only 
1,964 will be built in either Wimbledon 
White or Kona Blue.

The Mustang was the vision of Lee 
Iacocca, then vice president and general 
manager of the Ford Division.

“He was intent on creating a new 
style,” said Steve Peterson, vice presi-
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DREAM ON

Something about late 
August always feels 

upside down to me.
The humidity is down-

right tropical, yet I’m 
already crunching dead 
leaves on the sidewalk.

It’s still light in the 
evening, and yet my kids 
are getting up early and 
trudging off to school. 
They can’t wear their 
new jeans and long-
sleeved shirts yet; it’s 
too darned hot, and the 
air-conditioning at school 
is hit and miss. So they’re 
dressed in shorts and 
vacation T-shirts, stuffing 
sweatshirts into back-
packs in case homeroom 
feels frigid.

It’s confusing. Topsy-
turvy. Discombobulated.

To further complicate 

things, we have a brief 
foray back into summer 
(Labor Day), followed by 
the cold reality of phys-
ics and pre-algebra.

In our house, there’s a 
pervasive atmosphere of 
melancholy, as the struc-
ture of the school year 
falls like a guillotine on 
summer freedom. I keep 
thinking about empty, 
wind-swept boardwalks 
and Deadhead stickers 

on Cadillacs and every 
other song lyric from my 
youth that invokes the 
aching sadness of this 
season.

Suddenly, we’re saying 
words that no one has 
dared utter for three 
months, like “homework” 
and “scientific calcula-
tor.” Do we have one? 
Do we need to buy one? 
What the heck is scien-
tific about it, anyway? (I 
always picture a calcula-
tor wearing a lab coat 
and little round glasses, 
hovering over a foaming 
test tube.)

Then there’s “getting 
up early.” I admit, I no 
longer enforce any bed 
time during the sum-
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The Ford Mustang: Car buffs still pony up to this automotive classic

Steve and Kathy 
Martin with their 
classic Mustang 
— a model  
year 1964½.

Photos by 
Sally Maxson 
of the Times

How can you tell the 1964½ Mustang from the 1965? the tag on 
the front fender measures a different length on each.

Steve Peterson, vice president of sales and marketing for Ron 
Lewis automotive, said “some of the baddest cars off the lot in 
the ’60s were Mustangs.”

iacocca’s icon
the Mustang was the 
vision of Lee Iacocca, 
then vice president 
and general manager 
at Ford. 

world car
the Mustang, 
introduced at the new 
york World’s Fair, went 
on sale april 17, 1964. 
Base price: $2,300.

fast start
On day One, more 
than 22,000 cars 
were sold. More than 
400,000 were sold by 
the end of the first 
anniversary year.

more online
take a spin with Steve 
Martin in his sweet, 
sweet ride. go to 
timesonline.com.

A most confusing time of year

 50nifty
at

CHARLOTTE 
LATVALA

CLatVaLa@aOL.COM

a young participant holds a flower pinwheel at last year’s Walk to End alzheimer’s at Bradys Run 
Park. the 2014 fund-raiser is scheduled to step off Saturday morning at Bradys Run. Story, C3. 
Photo by Submitted photo by Emmanuel Panagiotakis
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dent of sales and marketing 
for Ron Lewis Automotive, 
with six dealerships in a 
four-county area, including 
Beaver Falls.

Iacocca wanted an afford-
able car, one that was styl-
ish, sporty and good on gas.

The Mustang was the an-
swer: A four-seater coupe 
or convertible that “turned 
your head and wasn’t 10,000 
bucks,” Peterson said. 
“It was half the cost of a 
Corvette and looked almost 
as nice.”

Sleek and stylish with 
European influences, it 
had a menacing, sharklike, 
chrome grille with a dis-
tinctive running horse em-
blem and angled edges on 
an elongated hood; bucket 
seats; and “Cruise-O-Matic” 
automatic transmission with 
floor-mounted gear shift. 
Buyers had multiple inte-
rior and exterior options, 
as well as engine sizes.

Eighteen color choices 
included exotic-sounding 
hues like Pagoda Green, 
Rangoon Red, Caspian Blue 
and Phoenician Yellow. 
Three engine options were a 
170-cubic-inch six-cylinder, 
260-cubic-inch V-8 and a 
289-cubic-inch V-8 with 210 
horsepower that was popu-
lar with the racing circuit.

Built on the Ford Falcon 
chassis, its horizontal speed-
ometer layout was similar to 
the Falcon’s, Steve Martin 
said. The battery was 
charged by a generator in-
stead of an alternator and 
the oil dipstick was on the 
passenger side of the engine.

The Mustang’s base price 
was about $2,300 in 1964. 
Today, the manufacturer’s 
suggested retail price for a 
coupe is $23,000.

Peterson was in his teens 
when the Mustang debuted. 

Most of the cars then, he 
said, were big, four-door se-
dans like the Ford Galaxie 
500, Plymouth Belvedere 
and Chevrolet Impala.

“It was a new experience 
to have a ride in a small, 
sporty car,” he said. “It was 
cool. A very cool car.”

Getting the prototype to 
the showroom was an in-
credibly quick turn around: 
18 months.

The timing was right.
“In ’64, ’65, ’66, things start-

ed changing in the country,” 
Peterson said. “Boomers 
were just coming of age” 
and wanted something dif-
ferent, something that would 
be their identity.

“Some of the baddest cars 
off the lot in the ’60s were 
Mustangs,” he said.

Iacocca had the brilliant 
idea to introduce the con-
cept car mid-year to get a 
jump on the market, thus the 
reason the first-generation 
models are often referred 
to as 1964½.

“There was nothing in the 
law that says you can’t do it,” 
Peterson said.

Production started 
March 9, 1964, with 121,588 
Mustangs manufactured 
through July 31, 1964, Martin 
said. Of those, 28,883 were 
convertibles. The true 1965 
models started production 
Aug. 17, 1964, although all 
vehicle identification num-
bers started with 5 — the 
1965 model year.

The way to discern the 
1964½ from the 1965, he said, 
is by measuring the Mustang 
tag on the front fender. The 
1964½ measures 4 3/8 inches; 
the 1965 is 5 inches.

The launch was heavily 
hyped and accompanied by 
a savvy marketing campaign.

The Mustang, introduced 
at the New York World’s 
Fair, went on sale April 17, 
1964.

Peterson remembered it 
was perched on a revolving 
platform in front of a huge 
globe — “like it was going to 
be a world car.”

It graced the covers of 
Time and Newsweek and 
was featured in television 
commercials. Magazine 
and newspaper ads were 
sophisticated. Female mod-
els, elegantly dressed and 
fashionably coiffed, leaned 
alluringly against the car’s 
sleek side panel.

“It couldn’t have had 
a better coming out,” 
Peterson said. “It took off 
like wildfire.”

On Day One, more than 
22,000 cars were sold. More 
than 400,000 were sold by the 
end of the first anniversary 
year, far surpassing sales 
expectations, Peterson said.

Iacocca wanted this car to 
appeal to both sexes and all 
ages, said Quentin Strouss, 
a sales consultant and fleet 
manager at Ron Lewis Ford 
Beaver Falls.

It worked.
“My mother had a convert-

ible,” he said. “She’d wipe it 
off every day.

At one time, there were 
multiple Mustangs in his 
driveway — “my mother had 
one, my wife, my son.”

Dads would use the car as 
a bribe with their kids, said 
Strouss, saying, “If you go to 
college and graduate, I’ll get 
you a new Mustang.”

Ford dealerships around 
the country were able 
to secure a car for their 
showrooms.

Strouss recalled his man-
ager drove to Dearborn, 
Mich., and brought back a 
stripped-down, white coupe.

It had one feature, how-
ever, that he’ll never forget: 
a button on the floor that 
when depressed sounded 
like whinnying horse.

When you drove one, 
Strouss said, “it felt like ev-
erybody was looking at you. 

It was something new, some-
thing different, something 
exciting.”

Still is for Steve and Kathy 
Martin, both graduates of 
Riverside High School.

The couple purchased 
their Wimbledon White, 
1964½ Mustang convertible 
with blue vinyl interior two 
years ago from Kathy’s un-
cle, Jim Veder of Grove City.

The odometer reading is 
28,500 miles, but likely, Steve 
said, turned once.

“Uncle Jim believes cars 
are meant to be driven,” 
Kathy said.

Steve, who wishes he had 
the car’s original pedigree, 
has been trying to piece to-
gether what he can.

Its original Pennsylvania 
title was issued in October 
2001, and while unverified, 
he said the car may have 
spent time in Canada. Veder, 
whose hobby is collecting 
and restoring classic cars, 
purchased the Mustang in 
2004 from a Carlisle couple 
who was moving to England.

The Martins are members 
of the Greater Pittsburgh 
Mustang Club. Boasting 140 
members, Steve said only 
three own 1964½ models.

Some things have had to 
be replaced — like the vinyl 
covering in the trunk, rub-

ber bullets on the rear lug-
gage rack, generator light, 
distributor, tires, carburetor 
— but mostly it’s original.

“For a 50-year-old car, it’s 
in good condition,” Steve 
said, tenderly caressing its 
flank and hood with a soft 
cloth.

He recommends getting 
to know a good mechanic if 
you’re into classic cars.

His, he said, is an “old GM 
guy,” who won’t even let his 
younger staff work on old 
cars.

His Mustang is primarily 
garage-kept, usually only 
driven on nice, sunny week-
ends. “It doesn’t see much 
rain,” he said.

At a party one night, Steve 
told Veder he’d like to buy 
an early model Mustang and 
asked Veder to keep an eye 
out for one. Kathy has long 
been a Mustang fan. Her first 
car was a 1973.

A month later, Veder 
asked Steve if he’d be inter-
ested in buying his.

There was little hesitation.
Why Mustang?
“It’s mostly just for 

the car,” said Steve, who 
also owns a 1981 Pontiac 
Firebird. “One, it’s the origi-
nal pony car,” he said, and 
“everybody has a Mustang 
story.”

Whenever the couple 
takes their car to a cruise 
or Mustang club event, 
people always strike up 
conversations.

And yes, they always ask if 
he’s willing to sell. You can 
probably guess the answer.

Turn the ignition and the 
260-cubic-inch V-8 with 164 
hp gives a throaty growl, but 
purrs like a kitten on the 
open road with an exciting 
pickup.

The steering, which Steve 
described as loose, takes 
some acclimation: “It’s a 
little tough to drive.”

But is it ever fun to drive, 
especially in the evening 
on sun-dappled back roads 
with the open air, the wind 
in your hair and the radio 
tuned to the oldies, he said.

“It’s freedom in my opin-
ion. It’s just an awesome 
feeling.”
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It was a classic
from Day One
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the 1964½ Mustang still makes heads turn. above: Steve and Kathy Martin take a joy ride.

“It felt like 
everybody was 
looking at you. It 
was something 
new, something 
different, 
something 
exciting.”
QUENTIN STROUSS, 
FLEET MANAGER AT 
RON LEWIS FORD IN 
BEAVER FALLS


